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CONNECTING

OPPORTUNITIES

2. CONNECT

NextSite’s proprietary Target
Opportunity Analysis allows us
to match market opportunities to
pro-actively recruit developers,
tenant reps and end-users.

1. IDENTIFY

NextSite analyzes the
consumer travel patterns and
customer journey data that
defines each client’s custom
trade areas.

3. SUCCESS

Ultimately, NextSite’s goal is to affect
positive change in the communities
we serve through commercial
development and redevelopment.
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“ Ameren p WHAT WE DO

Ameren and NextSite have partnered to bring cost
effective commercial development recruitment
solutions to Ameren’s service area communities.
When your community engages NextSite, we use
proven market research and consumer analytics
to identify growth opportunities and pro-actively
recruit projects to fill the identified voids.
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Home Location Work Location Customer Journey

Our Customer Journey report allow us to gain insight into customer shopping habits and travel patterns as well as assess a
community’s ability to draw consumers into the market from the surrounding areas. Mobile devices are used as this data’s
primary source. By looking at the location data and travel patters in the designated market we can examine several variables
related to the primary retailer, shopping center or intersection in the market.

Prior / Post Location Analytics

Prior Post
Venue Name Foor-Traffic Venue Name Foor-Traffic

1 Midtown Marketplace / wall Trianz Highway 3.4% 1 Midtown Marketplace / Wall Triana Highway 2.12%
2 Bridge Street Town Centre / The Bridge 5t 2.75% 2 Walmart Supercenter / Mzdison Slvd 0.87%
3 Boh Jones High School / Suzhes Rd 1.2% 3 Applebee's / Hugnes Road 0.48%
4 Hogan Family YMCA / Park Square Ln 1.13% 4 La Placita / Hughes Rd 0.46%
5 The Shoppes Of Madison / Us 72 And Wall Triana Hwy 1.02% 5 Bob Jones High School / Hughes Rd 0.41%
6 Walmart Supercenter / Wzdison 2lvd 0.94% 6 Promenade of Madison / Hwy 72 W 0.4%
7 Madison Public Library / Plazz Blvd 0.77% 7 Bridge Street Town Centre / The Sridge 5t 0.39%
8 La Placita / Hughes Rd 0.56% 8 The Shoppes Of Madison / Us 72 And Wall Trianz Hivy 0.3%
9 Good Samaritan Hospice / Hughes Rd Ste 12 0.51% 9 Madison Centre / Madizon Blvd 0.29%
10 Madison Church of Christ / Hughes Rd 0.43% 10 Sam & Greg's Pizzeria / Hughes Rd 0.29%




Market Analysis
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Ellijay, GA - 3, 5 & 10 Mile Radius
NextSite Community Overvi
1990 - 2000 - 2010 Census,
Calculated using TAS Retrieval

Latitude: 34.694499  Longitude: -84.482902

iew
12020 Estimates & Q1 2025 Projections

NextSite

Middletown, OH

Mosaic: Segmentation

Calculated using TAS Retrieval

Latitude: 39.493292  Longitude: -84.330076

NextSite

Regional Trade Are}

3 Mile Radius 5 Mile Radius 10 Mile Radius

3 Mile Radius 5 Mile Radius

10 Mile Radius

2019 Households 2019 U.S Households
Population Cumlative Comulative
Rank Tapestry Segment Percent Percent Percent Percent Index
1 J434: Aging in Place 7.1% 7.1% 33% 33% 2
3 Mile Radius. 5 Mile Radius 10 Mile Radius
i ”
2020 Popuinion Tosn ondr 2 M45: Diapers and Debit Cards  5.8% 129% 13% a6% 4
2025 Projected Population 7338 14,082 28471 3 R86: Dare to Dream a6% 17.6% 1.4% 60% 3
Population Growth % 0:24% 031% 035% 4 051: Digital Dependents a4% 20% 36% 96% 1
2020 Households 2840 5490 11,163 5 D15: Sports Utility Families 43% 263% 13% 10.9% 3
2025 Households 2874 5578 11370 263% 10.9%
Household Growth %: 0.24% 0.32% 0.37%
Expected Value Indicator (EVI) 099 1.00 1.00 6 S68:Small Town Shallow Pockets  4.2% 305% 11% 120% 4
2020 Population 2020 Households 7 E20: No Place Like Home a2% 347% 27% 147% 2
30,000 12,000 8 Q64: Town Eiders a1% 38.9% a2% 18.9% 1
25,000 10,000 9 131: Blue Collar Comfort 39% 27% 14% 203% 3
20,000 5,000 10 C14: Boomers and Boomerangs  3.8% 465% 17% 20% 2
202% 1.1%
15,000 6,000
1 4
0,000 000 s 0%
5,000 . 2,000 . Top Ten Tapestry Segments - Site vs. U.S.
0

14: Boomers and Boomerangs | —
121:lue Collar omfort |

In today’s ultra-competitive environment to capture the attention of Developers, Tenant Reps and Retailers, it is imperative that
communities have a better understanding of the size and scope of their regional trade area. Travel patterns of consumers and the
opportunities within the market - physical assets/focus properties, leakage/market demand, spending patterns — along with the
existing retail landscape, form the marketing message to pro-actively position your community as “Open for Business.”

Opportunity Targets by Peers

10 mi
State

City
Ripley
Booneville

TN
M5
M5
M5
Russellville AL
Alexander City AL
Paris TN
M5
GA
GA
GA

Boyle
Renova

Cleveland
Lincoln Park
Jesup
Cordele

Population
21,096

23,449

23,911
23,972
24,371
25,063
25,319
25,392

10 mi Avg

HH Inc

451,332
22,099  $53,680
23,284 451,159
$49,706
23,898  $54,206
$53,773
53,954
449,686
450,856
458,035
456,180

Chick-fil-A Starbucks

23 33
26
B1
77
21
25
3l
BO
21
23

34

waﬂ

17
25
16

20
23

Dunkin®
Donuts

35

29

97

92

17

33

22

94

4

1

35

Jack's Family Popeyes
Restaurants Louisiana Kitchen
15 13
18 1
120 3
118 2
22
26
23
1
26
25
9
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Jersey
Mike's

38

72

93

95

56

36

53

95

36

1

38

Marketing

The Retail Marketing Brochure highlights the focus properties in your city, key demographic
statistics and includes an 11x17 aerial overview of the current retail landscape in the trade area.
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Market Identification Model

NextSite has developed a proprietary site identification model that estimates the suitability of a
community/site for any given retailer based on the propensity of that retailer to locate in similar areas. Our model
analyzes over 250 retail chains with more being added every day. This tool, based on proven statistical methods and
back tested on recent site decisions by multiple concepts, allows us to quickly identify markets and sub-markets that
match existing locations of the target retailer/restaurant. This information becomes part of our pro-active outreach

to developers, tenant reps and retailers.

Mooresville, NC
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In the past 5 years, NextSite has connected and supported over 20 million square feet of commercial development
projects resulting in over $4.1 billion of capital investment. NextSite has successfully connected developers, tenant
reps and end-users to projects across the U.S. including: Single Tenant, Multi-Tenant, Shopping Center redevelop-
ment, Multi-Family, Healthcare, Middle-Market Housing, Hospitality, Entertainment, Mall Redevelopment, Grocery,

Mixed-Use, Senior Housing and Student Housing.

For additional information

Ameren - Missouri
Mike Rhodes
Senior VP of Corporate Development
mike@nextsite.net
205.443.3488

www.nextsite.net

Ameren - lllinois
Charles Branch
VP of Business Development
charles@nextsite.net
205.443.3436



